
UNDER ARMOUR TAKES YOU INSIDE ITS HOUSE

TM

TM

July 2010

Technology & Business Insight --- From Concept to Consumer



Striking a fine balance
between caution and
aggression, this year’s Apparel Top 50 companies 
are carefully managing costs and inventories while
continuing to invest in their strongest brands and
businesses, going social and expanding internationally,
to drive growth and gains in market share.
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No. 40 

Superior Uniform
Faced with declining 
sales due to high  
unemployment and  
delayed uniform  
replacement purchases, 
the company implemented 
aggressive cost reduction 
initiatives.  These included 
shifting some administra-
tive positions to its  
Central American  
subsidiary, The Office Gurus, and improving operating  
efficiency.  It maintains a strong financial position —  
in fiscal 2009 it generated more than $17 million in cash 
from operations and eliminated its outstanding debt — 
enabling last years’ acquisition of Blade Sportswear, an 
award-winning provider of uniforms to U.S. restaurants 
and foodservice chains.  CEO Michael Benstock said in a 
statement that the company is actively pursuing other  
potential strategic acquisitions.  Financial and logistical 
assistance it provided to its Port-au-Prince, Haiti-based 
supplier One World helped the contractor get up and  
running just two weeks after the devastating earthquake.  
Superior remains committed to the country, and was 
amazed by the resilience of One World employees and by 
the continued level of customer service it received.  

www.superioruniformgroup.com
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